Master Your Brand

Personal Brands on Social Media—

Where’s Yours?

By Akia (Garnett) Ashmond Brew
Perhaps you are blown away by the amount of personal branding that is taking place on social media.
Nowadays, it seems as if everybody has a brand. If you’re
still trying to figure things out, this Master Your Brand
column is just for you. Specifically, it addresses a scenario in which you have not made the time and financial
investment in your own brand, and are unsure if you
should do so.
Two points: I know where you are in the process.
And, you are not alone.
As an experienced marketer, I define a personal
brand as the attachment of stories, theories, ideologies,
and philosophies to a person or living creature.
So, is it time to brand yourself on social media?
The excitement over the internet and social media is
not going to slow down anytime soon. Personal branding will continue to increase as tools such as WordPress
and social media sites such Facebook, Facebook Live
and its “Shop” feature, and Instagram continue to simplify publishing tools.
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If you research the mission statements of publishing websites and social media platforms, you’ll find that
a majority of them focus on putting the power of publishing original photos and thoughts in the hands of the
ordinary citizen—you and me.
Where do you spend your time online? Whatever your social media preference, there’s somebody there
who wants to hear about your brand. It is highly likely
that statistics on social media usage from the Pew Research Center (see “Most Everybody Truly Is Online”
sidebar) will grow over the next 12 to 18 months.
Jumping in is simpler than it may seem. One of the
first things you’ll need to do is determine your brand’s
mission. This is different from your personal mission
statement, as a personal brand may not reflect you as an
entire person, but perhaps only parts of you.
For example, if you want to create a personal brand
as a runner, author, or speaker, you can do so, and isolate the topic in association with your name. This means
that other areas of your life may not become known
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found their voice, thinking a fluid approach is best.
If you don’t feel comfortable sharing who you are
This is not so.
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Visit MBE magazine’s blog at http://blog.mbemag.com
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MOST EVERYBODY TRULY IS ONLINE
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